HdepxaBa Ta perioHm

3MICT
EKOHOMIKA
Bapmuw B.A.
«MPIOPUTETHI TAITY3lI EKOHOMIKN» —
3MICT MOHATTA 3 YPAXYBAHHAM CYUACHUX PEATIWV. ..o 6
adkos B.l.
CYYACHI NMPOBNEMW NPOAOBONBYOT BE3MEKU YKPAIHW. ... 10

3zadoea H.C., Tkayyk T.1., lNasneHko M.
B3AEMO3B’A30K MAKPO- TA MIKPOEKOHOMIYHUNX YNHHUKIB
Y ®OPMYBAHHI CTIMKOIO EKOHOMIYHOIO PO3BUTKY....o.oviiioiieeeeeeeeeeeeee 15

Ma3syp O.M., Tpoxumeup O.l., KopeHtok I1.1.
CYTHICTb | BHAYEHHSA HALIOHANBHOI
EKOHOMIYHOT BE3MNEKM B YMOBAX TTIOBATISALT ..ot 21

lNopoxHsi B.M., KpasueHko B.M.,
CemeHos A.T., lNopoxHs €.B.
ONTUMISALIA PO3MNOAINY CTPATETN PO3BUTKY KIIEHTCLKOIO KAMITANY ... 27

@®ypmaHoK I.I"
AHATNI3 0OCBIOQY TA E®EKTUBHOCTI PEANI3ALII MPOrPAM
BIOHOBNEHHA MOCTKOH®IIKTHUX TEPUTOPIN. ... 34

Yatika KO.M.
IHO3EMHI IHBECTULIT TA MAKPOEKOHOMIYHI BUKINNKUA
YKPATHW B MEPIO BIMCBKOBOTO CTAHY ..o 42

OBJIIK | ONOAATKYBAHHA

Mpuuat O.1., Ffopbamud A.3.

Y3ATANIbHEHHA IHOGOPMALLIT MPO PO3PAXYHKW

3A NMOOATKAMU TA MOOATKOBUMU MIJTATEXXAMU

Y ®IHAHCOBIN 3BITHOCTI MANOIO MIAMPUEMCTBA ... 48

Psabuyk O.I., Pakyms [.0.
AYOUT | WUTYYHUW IHTENEKT:
AK TEXHONOTIT SMIHKOKOTb MPOGECIKO AYAUTOPA ..., 54

Ckuba I, Bnaduka FO.I1., bepxaHip . A.
MNEPCMEKTUBU PO3BUTKY IHTEFTPOBAHOI 3BITHOCTI
TATI PONb Y MAMBYTHBLOMY CTAJTOTO PO3BUITKY ..o 59

Ycamenko O.B., MakypiH A.A., Kozapesuy C.B.
POJIb YNPABNIHCBHKOIO OBNIKY B OUIHLUI IMIOXKY
TATYABITY MPOMUCITIOBOIO MIAMPUEMCTBA ... 65

MAPKETUHI

bazopka M.O., AxybeHko FO.J1.

OOCNIAXXEHHSA EKONONYHMX 3AX01B IHHOBALIMHOCTI

TA KOHKYPEHTOCIPOMOXHOCTI ATPAPHUX MIANMPUEMCTB

B ME>XAX KOHLEMUIT CTANOTO PO3BUTKY.....ooiiiiieooeoeoeeeeeeeeeeeeeeeee 70

Eenosa T.I'., KpatHtoueHko O.®., HukoHeHKko A.B.
OLIHIOBAHHA MOXNMBOCTEN PO3BUTKY NIAMPUEMCTBA
SAMATPULERD I AHCOD DA oo, 78

2



Cepisa: EkoHomMika Ta nignpuemHuurBo, 2025 p., Ne 1 (135)

Holik Oksana, Sidielnikov Danylo
BRAND PARTNERSHIP BASED ON THE PRINCIPLES
OF SOCIALLY RESPONSIBLE MARKETING

MPDKHAPOOHI EKOHOMIYHI BIDHOCUHU

Lomachynska Iryna, Alekseievska Halyna, Albul Dmytro

MARITIME TRANSPORT AND INTERNATIONAL TOURISM:

TRENDS AND PROSPECTS FOR THE DEVELOPMENT

OF THE BLUE ECONOMY ... e 88

Onbxosuti C.B.
NMPABOBE PETYNKOBAHHA PUHKY
ENEKTPOHHOT KOMEPLIT B YKPATHI TA CBITL..ooooooooeeeeee e 94

Pekomoes I1.B., Nonosa A.O. )KoeHip-BacuneHko K.B.

MPKHAPOOHW OoOCBIO TA HANMPAMW BOOCKOHANEHHSA

MPABOBOIO 3ABE3MEYEHHA MPOLECIB LUM®POBI3ALIT

B BYAIBENTBHIN TATTY 31 YKPATHWL ... 99

XparikiHa B.B. MemeneHko H.T.

AOJANTALIA CBITOBOIO 4ocCBIAY BIAHOBIEHHA

KOHKYPEHTOCIMPOMOXHOCTI PEAIIbHOIO CEKTOPA EKOHOMIKU

B PEFIOHAX YKPATHW. ..o 104



HdepxaBa Ta perioHm

CONTENTS

ECONOMY

Bartysh Valentyn
“‘PRIORITY BRANCHES OF THE ECONOMY” —
THE CONTENT OF THE CONCEPT TAKING INTO ACCOUNT

OF MODERN REALITIES. ... . 6
Gladkov Vladyslav
CURRENT PROBLEMS OF FOOD SECURITY INUKRAINE. ... 10

Zghadova Nataliiy, Tkachuk Tamara, Pavlenko Hanna
RELATIONSHIP OF MACRO- AND MICROECONOMIC FACTORS
IN THE FORMATION OF SUSTAINABLE ECONOMIC DEVELOPMENT............................. 15

Mazur O., Trokhymets Olena, Koreniuk Petr
THE ESSENCE AND SIGNIFICANCE OF NATIONAL
ECONOMIC SECURITY IN GLOBALIZATION. ..o e 21

Porokhnya Vasyl, Kravchenko Volodymyr,

Semenov Andrii, Porokhnya Yevhen

OPTIMIZATION OF STRATEGIC DEVELOPMENT

OF CUSTOMER CAPITAL ... 27

Furmanyuk Ivan
ANALYSIS OF EXPERIENCE AND EFFICIENCY OF IMPLEMENTATION

OF POST-CONFLICT RECONSTRUCTION PROGRAMS ... 34
Chaika Yuliia

FOREIGN INVESTMENTS AND MACROECONOMIC CHALLENGES

OF UKRAINE DURING THE PERIOD OF MARTIAL STATE. ... 42

ACCOUNTING AND TAXATION

Grytsay Olga, Horbatyi Andrii
SUMMARIZING INFORMATION ON TAX SETTLEMENTS AND TAX PAYMENTS
IN THE FINANCIAL STATEMENTS OF ASMALL BUSINESS. ... 48

Riabchuk Oksana, Rakut Daria
AUDITING AND ARTIFICIAL INTELLIGENCE:
HOW TECHNOLOGY IS CHANGING THE AUDITING PROFESSION. ... 54

Skyba Hanna, Vladyka Yuliia, Berzhanir Inna
PROSPECTS FOR THE DEVELOPMENT OF INTEGRATED REPORTING
AND ITS ROLE IN THE FUTURE OF SUSTAINABLE DEVELOPMENT. ..., 59

Usatenko Olga, Makurin Andrii, Kozarevych Semyon
THE ROLE OF MANAGEMENT ACCOUNTING IN ASSESSING
THE IMAGE AND GOODWILL OF AN INDUSTRIAL ENTERPRISE.....................cccc 65

MARKETING

Bahorka Mariia, Yakubenko Yuliia

RESEARCH OF ENVIRONMENTAL MEASURES FOR INNOVATION

AND COMPETITIVENESS OF AGRICULTURAL ENTERPRISES WITHIN

THE CONCEPT OF SUSTAINABLE DEVELOPMENT ... 70



Cepisa: EkoHomMika Ta nignpuemHuurBo, 2025 p., Ne 1 (135)

Belova Tatyana, Krainiuchenko Olga, Nykonenko Andriy
ASSESSMENT OF ENTERPRISE DEVELOPMENT
OPPORTUNITIES USING I. ANSOFF MATRIX ... 78

Holik Oksana, Sidielnikov Danylo
BRAND PARTNERSHIP BASED ON THE PRINCIPLES
OF SOCIALLY RESPONSIBLE MARKETING. .. ..cootooe e 82

INTERNATIONAL ECONOMIC RELATIONS

Lomachynska Iryna, Alekseievska Halyna, Albul Dmytro
MARITIME TRANSPORT AND INTERNATIONAL TOURISM:
TRENDS AND PROSPECTS FOR THE DEVELOPMENT

OF THE BLUE ECONOMY ... 88
Olkhovyi Serhiy

LEGAL REGULATION OF THE E-COMMERCE MARKET

IN UKRAINE AND THE WORLD. ..ottt 94

Rekotov Petro, Popova Alla, Zhovnir-Vasylenko Ksenia

INTERNATIONAL EXPERIENCE AND DIRECTIONS

FOR IMPROVING LEGAL SUPPORT FOR DIGITALIZATION PROCESSES

IN THE CONSTRUCTION INDUSTRY OF UKRAINE. ... 99

Khrapkina Valentyna, Metelenko Natalia

ADAPTATION OF THE WORLD EXPERIENCE IN RESTORING

THE COMPETITIVENESS OF THE REAL SECTOR

OF THE ECONOMY IN THE REGIONS OF UKRAINE. ... 104



